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ABSTRAK

Nadiya Tri Dayanti. 1929081061/MNJ. Pengaruh Kualitas Produk dan Citra
Merek terhadap Loyalitas Pelanggan pada Pembelian Pakaian Preloved
(Studi Kasus Toko Ibe Preloved di Sawit Seberang Kabupaten Langkat)
Universitas Tjut Nyak Dhien. Skripsi. 2023.

Tujuan penelitian ini adalah untuk mengetahui pengaruh Kualitas Produk dan
Citra Merek terhadap Loyalitas Pelanggan pada Pembelian Pakaian Preloved
(Studi Kasus Toko Ibe Preloved di Sawit Seberang Kabupaten Langkat).

Penelitian ini dilakukan di Toko Ibe Preloved di Jalan Besar Sawit Seberang
No. 42, Kecamatan: Sawit Seberang, Kabupaten Langkat. Dengan sampel 96
pelanggan namun koesioner yang kembali 50 koesioner, insturmen penelitian
adalah angket dengan model skala likert. Metode analisis data menggunakan uji
analisis data, regresi linier berganda, asumsi klasik, uji hipotesis dan uji koefisien
determinasi.

Berdasarkan hasil penelitian uji t Kualitas Produk dan Citra Merek
berpengaruh positif dan signifikan secara parsial terhadap Loyalitas Pelanggan
pada Pembelian Pakaian Preloved (Studi Kasus Toko Ibe Preloved di Sawit
Seberang Kabupaten Langkat). Kualitas Produk dan Citra Merek berpengaruh
positif dan signifikan secara simultan terhadap Loyalitas Pelanggan pada
Pembelian Pakaian Preloved (Studi Kasus Toko Ibe Preloved di Sawit Seberang
Kabupaten Langkat). Hasil uji f menunjukan bahwa Kualitas Produk dan Citra
Merek berpengaruh signifikan secara simultan terhadap Loyalitas Pelanggan.

Kata Kunci : Kualitas Produk, Citra Merek, Loyalitas Pelanggan.



ABSTRACT

Nadiya Tri Dayanti. 1929081061/MNJ. the effect of product quality and brand
image on customer loyalty in purchasing preloved clothes (case study of Ibe
Preloved Stores in Sawit Seberang Langkat Regency) Tjut Nyak Dhien

University. Skripsi. 2023.

The purpose of this study was to determine the effect of product quality and
brand image on customer loyalty in purchasing prelove clothing (a case study at
Toko 1be Preloved in Sawit Seberang Langkat Regency).

This research was conducted at the Ibe Preloved Store on Jalan Besar Sawit
Seberang No. 42, District: Sawit Seberang, Langkat Regency. With a sample of 96
customers but 50 questionnaires returned, the research instrument was a
questionnaire with a Likert scale model. Methods of data analysis using data
analysis test, multiple linear regression, classical assumptions, hypothesis testing
and coefficient of determination test.

Based on the results of the t-test research, product quality and brand image
have a partial positive and significant effect on customer loyalty when purchasing
prelove clothing (a case study at Ibe Preloved Store in Sawit Seberang Langkat
Regency). Product quality and brand image have a positive and significant effect
simultaneously on customer loyalty when purchasing prelove clothing (a case
study at Toko Ibe Preloved in Sawit Seberang Langkat Regency). The results of
the f test show that product quality and brand image simultaneously have a
significant effect on customer loyalty.

Keywords : Product Quality, Brand Image, Customer Loyalty
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